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• Please mute your line

• If you have a question, technical 
problem or comment, please type it 
into the “Questions” box or “raise 
your hand” by clicking the hand 
logo on your control panel

We will be recording this presentation and you will receive a copy of the 
recording and the slides.



Know the Signs is a statewide suicide 
prevention social marketing campaign with 
the overarching goal to increase Californians’ 
capacity to prevent suicide by encouraging 
individuals to know the signs, find the words 
to talk to someone they are concerned 
about, and to reach out to resources.

. 



suicideispreventable.org                
elsuicidioesprevenible.org
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Suicide Prevention Resources

A wide range of mental health and suicide 
prevention educational resources are available 
for diverse communities across the lifespan:

EMMResourceCenter.org

• African American 

• API youth  

• Cambodian  

• Chinese 

• Filipino 

• General public 

• Hmong 

• Individuals in crisis 

• Korean 

• Lao

• LGBTQ youth and 

young adults 

• Middle aged men 

• Spanish-

speaking 

• Vietnamese 

• Russian

• Punjabi 



12

• MY3 mobile app (my3app.org)

• Training Resource Guide for Suicide 

Prevention in Primary Care Settings (Train 

the Trainer)

• Making Headlines: Preparing you to reach 

out and respond to local media for suicide 

prevention

• Pathways to Purpose and Hope: A guide to 

create a sustainable program for survivors of 

suicide loss

• Directory of Survivor of Suicide Loss Support 

Groups

• How to use social media for suicide 

prevention
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Suicide Prevention Activation Kit 2020- General Public

The Online Activation Kit Includes:

• Virtual Activity Guide

• Proclamation Template (English) 

• Social Media Posts (English and Spanish) 

• Suicide Prevention Week Poster (English and Spanish) 

• Digital Banners (English and Spanish) 

• Drop-in Articles (English and Spanish) 

• Daily E-mail Blasts (English and Spanish)

• Links to Helpful Resources & Messaging 

• Links to Know the Signs resources

• Suicide Prevention 101 Slides

• Links to COVID-19 mental health resources 

www.eachmindmatters.org/SPW2020/
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Drop-In Articles for the General Public

• Hope, Recovery and Resilience 

• Finding the Right Tool for (the Job) of Suicide Prevention

• ¿Qué harías si supieras que tu joven esta pensando en el 
suicidio?

• Is Suicide Preventable?

• Helping Someone Find Their Reasons for Living During 
COVID-19

• Apoya a alguien que pueda estar pensando en el suicidio

• Suicide Prevention is Everyone’s Business

• Older Adults and Depression: It’s Not a Normal Part of 
Aging

• Don’t Drive Like My Brother 



Coaster & Coffee Sleeve Activities
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Lotería/Bingo Game



New Activity:  Trivia Game (English and Spanish) 
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Topic of Focus: 
Suicide Prevention and Substance Use



• Alcohol and Drug Use Disorders have been found 
to be second only to Depression and 
other Mood Disorders as the most frequent risk 
factors for suicidal behavior.

• Increased alcohol and drug use has often been 
reported as a warning sign for suicide.

• Individuals with a diagnosable substance use 
disorder are almost 6 times more likely to report 
a lifetime suicide attempt than those without a 
substance use disorder.

• Numerous studies of individuals in drug and 
alcohol treatment programs show that past 
suicide attempts and current suicidal thoughts 
are common.

• An increase or change in alcohol and drug is a 
warning sign for suicide.

Suicides and Suicide Attempts are 
Significantly Affected by Substance Use



Research briefing and talking points, 
including ways to partner with AOD 
providers and the Restaurant Industry

Email and Drop-in article (for blogs and 
internal/external newsletters).

Resources for AOD providers, including a 
psychoeducational / process Client Group 
Activity

Resources for the Restaurant Industry to 
share with employees

New Activities: Trivia Game & Heart 
Installation



Partners in Suicide Prevention & 
Addiction Recovery: AOD Providers 

How Can We Get Alcohol and Other Drug (AOD) 
Treatment Providers Involved?

• Invite AOD providers to participate in suicide 
prevention gatekeeper trainings, or if you are an AOD 
provider, request a suicide 
prevention presentation or training from your local 
county behavioral health agency.

• Ask AOD providers to share information about 
suicide prevention in their publications and on social 
media.

• Ask AOD providers to post one or more of the ‘Know 
the Signs’ posters in their building.

• Share the educational (and fun!) suicide prevention 
activities that can be integrated into the clinical 
practices
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Email: 5 Ways to Incorporate Suicide Prevention in AOD Settings
1. Know the Signs for Suicide
2. Raise Awareness with Clients
3. Implement Suicide and Risk Screening Tools
4. Learn More About Incorporating Suicide Prevention Practices
5. Inspire Hope and Celebrate Recovery 

Drop-In Article: 
• Introduce Suicide Prevention & Recovery Month
• Focus on Suicide Can Be Prevented

• Know the Signs
• Find the Words
• Reach Out

• Help is Available 

Email & Drop-In Article 
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As psycho-educational and process groups are common 
in the alcohol and other drug treatment setting, we will 
provide an outline along with talking points on a suicide 
prevention and safety planning group session. 

Objectives:
• Clients will understand warning signs of suicide and how to 

recognize them.
• Clients will explore their own, as well as hear from others, 

coping strategies and sources of support.
• Clients will learn what a safety plan is.

Time: 45 – 90 minutes

New Activity: Psycho-Educational/Process Client Activity 
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Partners in Suicide Prevention & 
Addiction Recovery: Culinary 

Industry 

3
0

Learn about restaurant initiatives that might be happening in your 
county or bring one to your county!

Offer to partner with restaurants to promote wellness, stigma 
reduction, and suicide prevention among restaurant staff.

Ask local restaurant associations to share suicide prevention 
information in their staff communication, post Know the Signs 
posters in their common areas, and share social media posts during 
September and throughout the year. 

Connect with the restaurant industry in your area to offer suicide 
prevention gatekeeper trainings for employees. 

Contact individual restaurants or reach out to the California 
Restaurant Association to ask about chapters in your area.

Share ‘Know the Signs’ coasters with local restaurants and bars.  

Partner with a local restaurant to host a Trivia night! 
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Q&A
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Suicide Prevention and Children: Building 
Resilience Through Social Emotional Learning



• Suicidal behavior (ideation, attempts, and deaths) among 
younger children (age 5-12) is relatively infrequent but 
increases among adolescence and youth. 

• Risk factors for suicidal behavior in younger children 
include behavioral problems, exposure to trauma, conflict 
with families or peers; these risk factors are shared with 
other negative outcomes including child abuse and 
neglect, and family and community violence.

• Suicide prevention for younger children is best focused on 
promoting protective factors and building resiliency and 
reducing stigma around mental health.

• Social and Emotional Learning is a powerful tool to help 
younger children cope with and manage their emotions 
and stressful situations. 

Talking Points and Data Briefing: Suicide Prevention and 
Children: Building Resilience Through Social and Emotional 
Learning
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• The skills and strategies that children and teens gain 
through Social Emotional Learning (SEL) have been shown 
to increase protective factors and reduce risk factors 
associated with suicide.

• A growing body of research supports the use of evidence-
based SEL programming in the school setting as an 
“upstream” suicide prevention strategy.

• Effective SEL strengthens protective factors against suicide 
and other self-destructive behaviors through:

• Problem solving

• Conflict resolution

• Nonviolent ways of handling disputes

• Enhanced sense of connectedness

Social-Emotional Learning for Suicide Prevention

SEL is the process, through which children and adults acquire and effectively apply the knowledge, attitudes 
and skills necessary to understand and manage emotions, set and achieve positive goals, feel and show 
empathy for others, establish and maintain positive relationships, and make responsible decisions.
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https://www.yolokids.org/talkplayconnect-toolkit-families

https://www.yolokids.org/talkplayconnect-toolkit-families
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https://www.djusd.net/covid-19/social_emotional_learning/2-3_s_e_l_activities

https://www.djusd.net/covid-19/social_emotional_learning/2-3_s_e_l_activities
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Research briefing and talking points, 
including ways to partner with parents and 
educators

Email and Drop-in article 

Resources for parents and educators to 
promote Social Emotional Learning

Suicide prevention webinar for parents and 
building resilience webinar for educators

New Activity: Hope Journal Bookmark
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Suicide Prevention Week 2020- Boxed Activation Kits!

In 2020, each Boxed Kit Included:

• Know the Signs Brochures (25 Eng, 50 Span)

• Know the Signs Tent Cards (50 Eng, 50 Span)

• Know the Signs Posters (Assortment)

• Suicide Prevention Week Poster (Eng and Span)

• Green Ribbons (50)

• Directing Change DVD (1)

• Pin Buttons (25)

• Trivia Game (1 bilingual)

• Coasters (25 bilingual)

• Activity Tip Sheets

• Social Emotional Learning Bookmark
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Please fill out the post survey and let us know what 
materials you are interested in.  We have a small 
supply of Activation Kits available for webinar 
participants.  (Limited while supplies last)

Easy to use templates to print the materials on your 
office computer or at your local printer are 
available.

All materials can be ordered at the Each Mind 
Matters Store: www.eachmindmatters.org/shop/

Email:  info@suicideispreventable.org

How to you access these materials?

http://www.eachmindmatters.org/shop/
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• Provide a suicide prevention resource

• Educate: Discuss warning signs and risk factors

• Create a positive narrative (Use positive 
images/statistics)

• Avoid over-simplifying 

• Avoid information about suicide method

• Avoid “normalizing” statistics 

Messaging on Suicide Prevention: Key Principles



Effective 
Messaging on 
Suicide Prevention

Key Considerations: 

What messages are we 
using?

What messages are we 
sending? 

Why? Who is the audience?

SuicidePreventionMessaging.org



www.ReportingonSuicide.org



Save the Date for these Upcoming Webinars!



Online Resources:
• School-based Suicide Prevention 

Virtual and In-Person Activity Tip 
Sheet 

• Social Media Posts

• Online film screenings 

• What I Wish My Parents Knew 
Event Guide

Resources for Youth and Schools
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Each Mind Matters & SanaMente

www.eachmindmatters/covid-19/emmresourcecenter.org/collection/covid-19-

response

http://www.eachmindmatters/covid-19/
https://emmresourcecenter.org/collection/covid-19-response


65

Tips for Self-Care

“During times of change and uncertainty it is ever 

more important to incorporate self-care and 

structure into your schedule. And while your 

typical self-care routine may no longer be 

available, there are ways to stay healthy and 

remain connected. Every day take a moment (or 

more) to take care of yourself.”

This resource is available in the following 

languages:

● Arabic

● Armenian (Eastern)

● Chinese Simplified

● Chinese Traditional

● Russian

● Farsi

● Lao

● Khmer

● Korean

● Spanish

● Tagalog

● Vietnamese

● Hmong

● Punjabi



If you are hosting a public event, 

add it to the Each Mind Matters 

events page to attract a larger 

audience!

http://www.eachmindmatters.org/events/

www.eachmindmatters.org/store

To order suicide prevention 

materials and other educational 

resources and wearable outreach 

items visit the EMM Store.

http://www.eachmindmatters.org/events/


To access the toolkit online: 
www.eachmindmatters.org/SPW2020

For questions email:  info@suicideispreventable.org 


